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Abstract

Research study Factors Affecting Consumers' Buying Decision Thai Crispy Pancake in Nakhon
Ratchasima To study Factors Affecting Consumers' Buying Decision Thai Crispy Pancake in Nakhon
Ratchasima There are 2 independent variables which are 1. Personal factor 2. Marketing mix factor 4P's
while independent variable is the consumer decision Thai Crispy Pancake process. The demographics of
the consumers in the province aged 18 years and over Number 1,540,096 using the formula of Taro
yamane to calculate the sample. Obtained 400 samples Data collected by people distributing
questionnaires online. The statistical methods used are: The average frequency for a standard deviation
percentage and inferential statistics Independent Sample T-Test, One way ANOVA and multiple

regression analysis.

The results of the study showed that The four marketing mix factors influence consumers'
purchasing decisions. The consumers will be the first priority on the products / merchandise, followed by
the distribution locations. Sales promotion and price, respectively. Personal factors of gender, level of
education Does not affect the purchase decisions of consumers, but the pancake was the occupation and

the income affect the purchasing decisions of consumers pancake.

Keywords : buying decisions , marketing mix , Thai Crispy Pancake
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