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Factors Affecting Product Purchasing Decision Towards Shopee Application

In Nakhon Ratchasima
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ABSTRACT

This research study objectives for studying Factors Affecting Product Purchasing Decision
Towards Shopee Application In Nakhon Ratchasima for study factors Affecting Product Purchasing
Decision Towards Shopee Application In Nakhon Ratchasima. There are 2 independent variables 1)
Personal factors 2) The Marketing Mix on the Consumers’ Perspective (7C’s) The dependent variable is
The Stages of the Buying Decision Process Shopee Application. The demographic groups are consumers in
Nakhon Ratchasima Province 2,582,809 people. The Taro Yamane formula was used to calculate the
sample. The sample group used in the study was 400 people. Questionnaires are used in this research study.
The data were analyzed through frequency, percentage, means, standard deviation, Percentage. The
inferential statistics were Independent sample t-test, One way ANOVA and Multiple Regression Analysis.

The result of the research. The Marketing Mix on the Consumers’ Perspective influencing the
decision to purchase the product via shopee application. Where consumers pay more attention to
Convenience Choice First. Second is Customer Needs, Comfortable, Customer Value, Cost to Customer,
Communication and Caring. It was also found that personal factors include gender age occupation and

income It does not affect the decision to purchase products through the shopee application.

Keryword : Purchase Decision, The Marketing Mix on the Consumers’ Perspective (7C’s) and Shopee

Application.
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