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Abstract

This research aims to study marketing mix factors. That affects the decision to use applications
Ordering online food of the population In Mueang District Nakhon Ratchasima Province, with 2 independent
variables, namely marketing mix factors And different demographic factors in gender, age, monthly income
Education and career level Whether there are different decisions or not, independent variables are the
decision-making process using the application to order food online The population is the consumer in Mueang
District, Nakhon Ratchasima Province, amounting to 466,848 users using Taraya Manne's formula. In the
sample calculation The sample group 400 people collect data by distributing online queries. The statistical
method used is The average frequency distribution finds the standard deviation, find a percentage and use
inferential statistics. Independent Sample T-Test, One Way Anova and the Analysis of the Multiple Linear
Regression

The results showed that Marketing mix factor That affects the decision to use applications Ordering
online food of the population In Mueang District Nakhon Ratchasima Province By sorting from a lot is
Personal or employee factors Product and service factors and creation factors and presentation of physical
characteristics, respectively, in different demographic characteristics in gender, age, monthly income
Education and career level The results showed that Demographic factors affecting the decision to use Food
Delivery services, namely age, monthly income Education and career level
Keywords: buying decision, marketing mix (7p's) and online food ordering applications.
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