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ABSTRACT

This research study aimed to study the demographic factors. Service Marketing Mix Factors (7Ps)
Study the Mobile Banking (Mymo) Decision Process and Demographic Factors Affecting Mobile Banking
(Mymo) Decisions of Government Savings Bank, Non Thai Branch. Nakhon Ratchasima Province The
sample group used in this research is Government Savings Bank, Non Thai branch. Nakhon Ratchasima
Province, total of 400 people were obtained from sampling. The research tool was a questionnaire. The
statistics used for data analysis were frequency, percentage, standard deviation. And analysis using the
Pearson method (Chi-Square).

The results of the research were as follows: 1) The majority of the sample were female, aged 21-
37 years with a bachelor's degree. Occupation Civil servants / state enterprise employees Monthly income
10,001-30,000 baht, single status 2) Decision factors for Mobile Banking (Mymo) It was found that most
of the sample group for 1 year of GSB customers had fund transfer transactions to other bank accounts.
Other person's The service has been acknowledged. From the guidance of the bank staff The frequency of
using Mobile Banking (Mymo) service is 3-5 times per month. And there is a reason for using Mobile
Banking (Mymo) service because it is convenient for financial transactions 24 hours a day. Mobile
Banking (Mymo) is the time spent as a Savings Bank customer, using Mobile Banking (Mymo) service
for transactions. Data sources for known Mobile Banking (Mymo), the frequency of Mobile Banking
(Mymo) and the reason for Mobile Banking (Mymo) service were statistically significant at the .05 level

Keywords: Mobile Banking (Mymo) Decision Making, 7Ps Marketing Mix
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