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Abstract

The study of factors influencing the decision to use Terminal2 1 Korat shopping mall was aimed to:
1.Study whether the population This affects the decision to use the Terminal21 Korat shopping mall. 2. Study
integrated marketing communication methods. There are 2 independent variables: 1) demographic facto 2)
integrated marketing communication factor. And there are variables according to

The results of the study showed that Demographic factors such as gender, occupation, and average
income affect the decision to choose to use the shopping center. The sample group will consider the matter of
comfort. And the service of the staff as the main Regarding age and occupation, it did not affect the decision to
use the service. In the field of integrated marketing communication It was found that it had a significant effect
on the decision to choose to use the shopping center The sample group put the first priority on communicating
with staff through personal communication channels, followed by knowledgeable salespeople. Good
understanding of the product Later, it will receive information through other channels. Next, the sample group
will focus on fast publicity. And keep up with the situation Next, it is a matter of advertising media seen in
public places such as billboards, billboards, LED screens, followed by advertising media on the Provincial News
Group's Page Facebook. In the area of special activities The event was attended by artists and celebrities. The
department store employees provided courteous service. And organizing various promotions. The attraction of

the shopping center is the last one, respectively.

Keywords: Terminal21 Korat Shopping mall, Integrated Marketing Communication, Decision Making
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