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The Marketing Strategy of Decision Making in Service Selection of Camping

Accommodation in Nakhon Si Thammarat
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ABSTRACT

The objective of this research 1)to study the behavioral factors that using camping in
Nakhon Si Thammarat 2)to study the marketing mix for choosing camping in Nakhon Si
Thammarat 3) to study the relationship between demographic factors and behavioral factors for
choosing camping in Nakhon Si Thammarat.The sample consisted of the 400 customers who have
been stayed camping in Nakhon Si Thammarat .The statistical analysis analyze the data which are
Frequency,Percentage,Mean,Analysis of varience (ANOVA) and correlation of chi-square in order
to test the hypothesis.

The result show the individual data of respondents that the overall of respondents are
male who have age between 21-30 years,the education level is under bachelor degree,the
occupation is student and income level is under 15,000Baht per month.

The result show the behavioral data that the purpose of respondents is travel for 3-7 days
,the frequency to stay at camping is semiannually,they prefer to stay in tent or pavillion, the price
come up with more than 500 Baht ,booke in advance for 3-7 days and contact directly to camping
owner.The respondent are making the decision from friends and the location would be near
mountain and beach.

The result of hypothesis found that the demographic factors,gender,education,income
and marketing strategy for choosing camping in Nakhon Si Thammarat have relationship with

behavioral factors for choosing camping in Nakhon Si Thammarat .

Keyword : camping,marketing mix,marketing strategy
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