NYANIINNAINANDTdLNI3H152H 1M QR code TUIIHIAUAIATEIINIY

9 9
v A

Aa v = s A d' = @ [l A A [ @ o 1
M3390A533 Uiagilszasdine 1) edny1fadsaruyananinanofaton1s sz
A = a A 1 @ o 1 I aAav A <
QR code 2) INOANHINGANTTUNTNAADTITENITFTITZHIU QR code 1HUMIITUTILT AU AVIIVTIY
9 Y Y Y a o o ~ °
doyalaslsuuuaeuninangninelsusnig QR Code TUTIHIAUATAITITNIIF T1UIU 400 AY
d' 9 1 @ [] 1 aad’ 9 a <Y 9 T 9 1 d' 1 d'
n1dnmsqualredaunudie ananlslumsinnzidoya laun Amdesaz Aunde aaudesu
UIATFIU A1 T-Test A1 F-test 1MINATOUANNATIUAIDADA Multiple Linear Regression
= awv 1 1 [ 1 [ [ a a I 9 =1
HAINNITANYIIONDI nudleeaIu vl warde Aatludosas 60 01g 21-30 1
=2 Y = = = Y a o 9 9 Aa
wmsaneszaulsyaas o1FwwiinauuSEnenyu 519’18 10,001-20,000 1 1FuTn15v0S
o 1 . o a 1 1 g’/ [ 4 { g’/
5113039 IMelun155152H 11 E-Banking $1528UAIM QR Code 110011 10 ATv/dland maensisay
é’ 1 o [ dy a 9 a o 1 [} a
2,001 11Ul $291921 18.01-00.00 u. drvisuFedunIgllnn-us Inauazdrszaringnsan
[ o ] [ a <3 o [ A a
185v1l52 Teminnanuazainlumsldau drulvglinnuaamiuiudideaiu QR code Haniwa
nudeny anuaanisludsg@ninm vazanmasnsweanuazainlumsléan egluszau
A
WINNga
a [ ) 4 1 @ 1 $ [ [Y] ) ]
HANINATIUANUATIY ANUTNNUTIzHINTITsa Uy ananlnadeaden1ss1seHIY
U [ 1 9 1 [ = =S 9 a 1 A = [
QR code WU Jadaaauyana Taun tma 81g s2AUNMSANY1 01FW 1azs1e lamasaofon Uszau
= I~ [ ] o [ [ 1 @ a . [
ANuAARUAUT38n15$152H U QR Code 1HUANAIIAY AT NYANTTUAT5 1Y E-banking laLiA
A J a A Y Aa ] A Y a o A A Y a a Y
515N 150315 AN lumslsusas sranailsusms uutunlsusms Usznpnauauay
a o a P % a = Y] [ o 1
1ims Quunh1ilduinms uaziseTeninlasuanmsldusns Tnanuifadenssiszin QR Code
Tauanaranu

[

Mdngy : JadeaIuynna, NeAnIsY, MIFI3ZHIU QR code

4

'uannunial Iadaums MangasusmIsgInINIuGa uIAneIdes N



ABSTRACT

This research aims to examine personal factors affecting payment factors through QR code and to
investigate the behaviors affecting payment factors through QR code. This study is a quantitative research.
Data were collected by using questionnaires from 400 people who employed the QR Code service in Nakhon
Si Thammarat Province. The sample group was selected by simple sampling method. The statistics used for
data analysis were percentage, mean, standard deviation. T-Test and F-test were tested by using Multiple
Linear Regression. The results found that most of the samples were female which is 60 percent of the
samples. Their age is between 21-30 years. They hold bachelor's degree and work for private company.
Their income is around 10,001-20,000 baht. They normally employ the service of Krung Thai Bank for
payment via E-Banking, pay via QR Code more than 10 times per week which is in an average of 2,001
baht or more during 18.01-00.00 hrs. They utilize the service for buying products and credit card payment.
The service is beneficial in terms of convenience. Additionally, opinions on the factors of QR code affecting
social influences, performance expectations, and conditions that facilitate the use are at the highest level.
Hypothesis testing results on the relationship between personal factors affecting payment factors through
QR code revealed that in terms of personal factors which are gender, age, education level, occupation, and
average monthly income, there is no difference in the level of opinions on the factors of payment through
QR Code. Moreover, there is no effect of the factors affecting payment factors through QR code on the
behavior of using E-banking, including the banks, frequency of using the service, service period, amount of

money, products and services, recommenders, and the benefits gained from using the service.

Keywords : Personal Factors, Behaviour, Payment through QR Code
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