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ABSTRACT

The research aims to study 1) the demographic factors affect consumers’ purchasing behavior for local
vegetables in Nakhon Si Thammarat Province, 2) consumers’ perceived benefits of local vegetables in Nakhon
Si Thammarat Province, and 3) consumer purchasing behavior towards local vegetables in Nakhon Si
Thammarat Province. The sample size consists of 400 people in Nakhon Si Thammarat Province. This research
is a quantitative research using questionnaire as a data collection tool. The statistical methods used in data
analysis are percentage, mean, standard deviation, Chi-Square, and one-way analysis of variance (F-test) at the
0.05 level of significance.

The results show that 1) the factors of occupation and number of household member affect frequency
of local vegetables purchase and the factors of age and occupation influence the place of local vegetables
purchase at the statistical significance of 0.05, 2) consumers’perception of local vegetable benefits in Nakhon
Si Thammarat Province is at a high level, 3) the local vegetable that consumers buy on a regular basis the most
is Phak Kut (Paco Fern), most consumers buy local vegetables 2-3 times a week and spend 51-100 baht per time.
Moreover, the most important reason consumers purchase local vegetables because local vegetables are free

from pesticide residue and they regularly buy from a wet market (traditional market).
Keywords: Local vegetables, Perception, Perceived benefits, Consumer buying behavior
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