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A study of the tourists'sattisfaction level in choosing a trip to koh lanta , krabi

Province , After the covid-19 epidemic.
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Abstract

This research is justified for study (1) Study the effects of Rabac-COVID-19 on traveling
in Koh Lanta District, Krabi Province (2) Study of the changing regulation system after COVID. -
19 In Koh Lanta, Krabi, Krabi (3) Study the level of satisfaction of tourists when choosing to travel
to Ko Lanta. Krabi Province After the epidemic, COVID-19 (4) to study the decision- making

process of tourists who choose to travel to visit Koh Lanta. Krabi Province

This research uses a sample of tourists who travel to Koh Lanta. Krabi province after the
COVID-19 epidemic, number 400 people. Statistics for the analysis are percentage, mean, standard
deviation And in testing the research hypothesis was Multiple Regression Analysis. The majority
of the respondents were female with 264, representing 66 percent. There are 152 people aged
between 21-30 years, representing 38 percent, having a bachelor's degree, 206 people, accounting
for 51.5 percent. 10,001-15,000 baht, total of 138 people, equivalent to a percent 34.5 Most of
them never traveled 178 people, or 44.5 percent spent 3 days and 2 nights, 275 people, 68.8 percent
came to travel with family, 275 people or 68.8 percent using private cars, 245 61.3 percent of

people, and managing everything by themselves: 279 people, or 69.8 percent.

The results of the research were as follows: The decision-making process is recognizing
the problem. The pursuit of alternative evaluation data Buying decision It affects the satisfaction of

tourists in choosing to travel to Koh Lanta. Krabi Province After the COVID-19 epidemic

Keywords : satisfaction, decision-making process, COVID-19, tourism
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