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Abstract

This Study is about Market Mix Factors on the user acceptance level of PEA Smart Plus application
after the Covid-19 Pandemic Mueang District, Nakorn SriThammarat Province. The objective for this study is
for 1. To study demographic characteristics, user behavior and user satisfaction for PEA smart plus application.
2. To study the affective of acceptation level for PEA smart plus application regard the different of user
behaviors. 3 This research is able to be the further and acceptation level when comply the electronical activity

though this application.

The selection of target population and sample group for this research are 404 electrical users in Mueang
District, Nakorn Sri Thammarat. The information from questionnaire were collecting and analyzing by the
researcher thought the package software to find the percentage, personal data average, mean and standard

deviation.

The analyzing report related to user behavior of PEA smart plus application after COVID-19 pandemic is
analyzing from X- Bar and Standard Deviation and conclude with Each side In addition, the hypothesis testing
by statistic data and the comparing between 2 different independent variable by analyzing from Independent —
sample T Test. For The testing of The difference of the mean is more than two groups and Pair comparison by

using Scheffe method and Paerson’s Product moment correlation coefficient Method.

The result of this study have shown that the market mix factors are moderate related to the
electrical user behavior when using PEA smart plus application. However, the product and price are the most
affective for PEA smart plus application user. The different Individual factors in term of age, occupation,

education and average income can be also affected to the user behavior of PEA smart plus application

Keyword : The Market Mix Factors , PEA smart plus application
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