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ABSTRACT

This research study aims to 1) study the demographic characteristics of parents who send their
children to an early childhood school in Nakhon Si Thammarat Province and 2) to study the marketing mix
factors and the loyalty of parents to the private primary school in Nakhon Si Thammarat Province. The
samples were 400 people obtained from a simple sampling method. The statistics used for data analysis
were percentage, mean, T-test, Independent-Samples, T-test and F-test (One-way ANOVA), and hypothesis

testing using Multiple Linear Regression Analysis.

The results of this study found that most of the sample was between 31-40 years old which is about
50 percent and followed by the age of 21-30. In terms of marital status, most of them were married which
is about 82 percent. For the occupation domain, it found that most of them work in a private business which
is about 32 percent, with the monthly average income in the range of 10,001 - 20,000 baht in the highest
proportion. The overall marketing mix factors mean scores in per person domain were at the highest level
with an average score of 4.3225, followed by the product domain, with an average score of 4.275275;
the distribution channel (Place) domain, with an average score of 4.11; Service (Process) domain with an
average score of 4.09; Price domain with an average score of 4.0867; and Physical Evidence domain with
an average score of 4.02, respectively, while the marketing promotion domain gained the lowest average

score of 3.978.

Keywords: Marketing Mix Factors, Childhood, Loyalty
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