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ABSTRACT

The objective of this research is 1) study the relationship between demographic factors
with satisfaction in using the Mobile Banking of the Bank for Agriculture and Agricultural
Cooperatives (BAAC) in Bangkok. 2) Study the relationship between service quality and
satisfaction of mobile banking users of the Bank for Agriculture and Agricultural Cooperatives
(BAAC) in Bangkok.

The sample group used in this research was 400 financial service users from the Bank for
Agriculture and Agricultural Cooperatives (BAAC) in Bangkok using an online questionnaire
(Google form) as a tool to collect. Information the statistics used in the analysis were frequency,
percentage, mean, standard deviation. The t-Test, f~Test, One-Way analysis of variance, and
Multiple Regression analysis. The researcher used the SPSS program for data analysis.

The results of the study found that most of the respondents were single female, age
between 35— 44 years, graduated with a bachelor's degree or equivalent, and working in
government/state enterprises with income in the range of 15,001 — 30,000 baht per month.

The hypothesis testing revealed that gender, age, marital status, educational level,
occupation and average monthly income. Significantly affect the satisfaction of the users of
BAAC A-Mobile service was significantly different at the 0.05 level and all 5 aspects of service
quality factors affect the satisfaction of using A-Mobile Apps in Bangkok statistically significant

at 0.01

Keywords: Mobile banking application, Service quality, Service satisfaction
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