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ABSTRACT

Quantitative study This time, the objective is to behavior study and factors related to the decision
to shop online through the Shopee application of consumers in the Bangkok Metropolitan Region. The
sample group was Consumers in Bangkok Metropolitan Region. By randomly sampling 400 people using
an online questionnaire as a data collection tool. And use the data to analyze the statistical results. The
statistics used in the data analysis were descriptive statistics consisting of frequency, percentage, mean
and standard deviation. And quantitative statistics consisting of Independent Sample T-Test and One-way

ANOVA.

Study results of factors affecting the decision to make online purchases. It was found that in terms
of demographic factors. Factors that did not affect the purchase decision were gender, age, education
level. And average monthly income. The factors affecting the purchase decision were occupational

factors. And in terms of online marketing mix factors Affects decision-making in all aspects.

Keywords : Factors affecting online purchase decision, decision to purchase online through Shopee

application
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