29 8@ WU TEANNIINITARIANNANNFTUNRSAUNYANTINATTO DA

0 ® a (= ¥ A [ o =
LLAEN Liﬁlzﬂ"li%ﬂ LAY B;lj‘ﬂil‘ﬂﬂ 1%%\1%’)@]’]]7(!&5']%

MARKETING MIX FACTORS CORRELATED TO CAT KIBBLES
PURCHASING BEHAVIOR OF CONSUMERS
IN PATHUM THANI
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ABSTRACT

A research on marketing mix factors correlated to cat kibbles purchasing behavior
of consumers in Pathum Thani aims to 1) study personal factors of consumers who raise
cats in Pathum Thani 2) study the cat kibbles purchasing behavior in Pathum Thani 3)
study marketing mix factors that correlated to cat kibbles purchasing behavior of
consumers in Pathum Thani. This research is a quantitative research that used
questionnaires as a tool for the study. Populations of the study are consumers who raise
cats in Pathum Thani. Data are collected from 400 samples and statistics used for
analysis are frequency, percentage, mean, standard deviation. Chi-Square is set at a

significance level of .05.

Findings of the research found it that 1) most of the samples were female, aged
31 - 40 years old, single, had an average monthly income of 20,001 - 30,000 baht. Most
of them owned 2 cats. The reason for raising cats was to keep them as friends. 2) Most
of the samples emphasized on prices of cat kibbles. Frequency of buying was 1-2 times
a month. They spent more than 1,000 baht per purchase and made a buying decision by
themselves. The purchase amount was uncertain depending on their convenience. Most
of them went to buy cat kibbles by themselves. A place they regularly bought cat kibbles
was at pet shops. 3) Marketing mix factors were significantly correlated to cat kibbles
purchasing behavior, frequency of buying cat kibbles, cost spending in a single purchase,
people influence buying decision, quantity of each purchase, buying channel, and the

place that bought cat kibbles from the most at significance level of .05.

Keyword: marketing mix factor, correlation, purchasing behavior, cat kibble
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