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ABSTRACT

study of Factors affecting the decision of customers who use the service at
BRANGUS by BLUEGOLD, Ramintra branch. have a purpose 1) study the marketing mix
factors that affect the decision of customers who use the service at BRANGUS by
BLUEGOLD, Ramintra branch. 2) study the decision of customers who use the service at
BRANGUS by BLUEGOLD, Ramintra branch, 400 people. The tool used to collect data was
a questionnaire. Statistics used in data analysis were frequency, percentage, mean,

standard deviation. and Pearson's correlation coefficient analytical test

The results of the study showed that the factors affecting the decision of customers
using the service at BRANGUS by BLUEGOLD, Ramintra Branch were overall at a high
level with an average of 4.19. is the price aspect with an average of 4.37 followed by
personnel with an average of 4.25 and the last rank is the distribution channel with an
average of 4.00, respectively BRANGUS by BLUEGOLD, Ramintra branch Statistically

significant at the 0.05 level.

Keywords: marketing mix factors, decision-making, BRANGUS by BLUEGOLD, Ramintra

branch
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