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Factors Affecting Decision to Purchase Fertilizers in Sichon District
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Abstract

The purposes of this research were to research demographic details and Farmers in
the Sichon District make decisions about buying fertilizers based on marketing mix variables.
Province of Nakhon Si Thammarat. The sample consisted of 400 consumers who had buying
fertilizers The instrument used for data collection was a questionnaire. The statistics used in
the data analysis were frequency, percentage, mean, standard deviation, independent t-test,
One-Way ANOVA and linear regression analysis.

The results of the research found that 1) The majority of the samples were female,
between the ages of 19 and 30, and had a bachelor's degree. The plantation area is less
than 10 rai, and the average monthly income is less than 30,000 baht. 2) The level of
agreement among all components in the marketing mix was highest. Sorted according to
each People Process Product Place Physical Promotion and Price. 3) There was the greatest
degree of consensus among farmers regarding their general purchasing decision. Each side
is listed in the following order: Behavior after purchase, alternative, assessment, information
seeking, and problem awareness. And 4) The hypothetical test's results showed that the
various demographic traits include sex, age, education, average monthly income, and the
planting location had an impact on various farmers' decisions regarding fertilizer purchases
in the Sichon District Province of Nakhon Si Thammarat. And Marketing mix factors include
Product, Place, Promotion and Process had an impact on various farmers' decisions
regarding fertilizer purchases in the Sichon District Province of Nakhon Si Thammarat. And
Price, People and Physical hadn’'t impact on various farmers' decisions regarding fertilizer

purchases in the Sichon District Province of Nakhon Si Thammarat.

Keywords: Factor, Decision, Fertilizers, Farmer
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