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Abstract

Research study Marketing mix factors (7 P's) affecting the decision to use beauty clinic services of
consumers in Bangkok The objectives of this research were 1. to study the factors influencing
the decision to use beauty clinic services of consumers in Bangkok; Influencing the decision-making
behavior to use beauty clinic services of consumers in Bangkok. It is a quantitative research using
a questionnaire (Questionnaire) as a research tool. The population used in this study were consumers
who had experience using beauty clinic services in Bangkok. Data was collected from a sample of 410
people. Statistics used in descriptive statistics analysis are Frequencies, Percentage, Ratio, Mean (M)
and Standard Deviation (SD) in Inferential Statistics. Including F-test One way ANOVA and Multiple
Regression analysis to test the hypothesis of the research. with a statistical significance level of .05

The research results showed that Most of the samples were female, aged between 20-30 years old
with a bachelor's degree. The average monthly income level is not more than 15,000 baht. Marketing
mix factors (7P's) that influence consumers' decision to use beauty clinic services in Bangkok Overall it was at
the highest level of agreement. When considering each aspect, it was found that the respondents gave
the opinion that the marketing mix factor (7P's) was the most personal aspect. The beauty clinic has
employees who provide service with politeness. Good human relations or service mind and employees
have recommendations. or provide information on how to use the service clearly. Followed by the product

factor. The products used for treatment and services in beauty clinics are of good quality. as well as a beauty



clinic with equipment and tools and appliances that have safety standards and found that the price factor
was the least in the topic The beauty clinic offers a variety of payment methods such as credit card
payment, mobile banking or cash payment.

Results of multiple regression analysis using demographic elements or personal characteristics
such as gender, age, occupation, monthly income. and education level and marketing mix factors (7P's) to
predict the decision to use beauty clinic services among consumers in Bangkok. The analysis results
showed that there were 6 marketing mix factors, namely product factors; process factor Marketing
Promotion Factors Personnel factor Distribution channel factors and physical characteristics factors It is an
important factor that affects the decision to use a beauty clinic. And the price factor does not affect the
decision to use the beauty clinic service. Including demographic factors such as gender, age status, education,
occupation, and average monthly income that have different effects on the decision to use beauty clinics

of consumers of different samples.
Keywords : Marketing mix factors (7P's), personal characteristics, beauty clinic, affecting decision-making
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