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Factors Affecting the Decision to Use the Royal Athletics Club Service
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ABSTRACT

This research was to compare opinions on the service marketing mix of members of the
Royal Bangkok Sports Club classified by personal factors and to study factors affecting the
decision to use the service of the Royal Bangkok Sports Club. From members who use services
at the Royal Bangkok Sports Club, 400 people. The result found that most of the service users
are female, 31-40 years old, employees/employees in private companies, bachelor's degree and
have monthly income of 30,001-40,000 baht. There is a level of opinions on factors affecting the

service use according to the service marketing mix principle of the members of the Royal Bangkok
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Athletics Club. Overall, it was at the highest level of agreement both in terms of distribution and
in the service process. Followed by marketing promotion, price, personnel, product and physical,
respectively. From the hypothesis testing results, it was found that Marketing mix that service
users have different opinions When classified by gender, age and occupation, there was a

statistical significance at the 0.05.
Keywords : Mixed Marking Factors, Decision, The Royal Athletics Club Service
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