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Marketing Strategies Affecting the People's Decision to Buy Brand TREK

Bicycles in Lat Krabang District, Bangkok Province
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ABSTRACT
This research Purpose 1. To study strategies that affect people's decision to buy Brand
TREK bicycles in Lat Krabang area, Bangkok province. 2. To study the marketing plan of Brand
TREK bicycles that affect people in Lat Krabang area, Bangkok province. The researcher used
cluster sampling by using the method of calculating the sample population using the cluster size
determination method. Sample using the Taro Yamane formula at a confidence level of 95
percent, resulting in a sample of 400 people. Therefore, the questionnaire was distributed.
Through online channels and various places in the area, which has a confidence value of .918.
Data analysis uses percentage, mean, standard deviation. Two-way frequency distribution
Inferential statistics were also used to analyze differences between variables (Independent Simple
t-Test) and one-way analysis of variance. The research results can be summarized as follows
In terms of demographics, it was found that males answered the questionnaire
more than females, representing 92.0%. Females answered the questionnaire. Representing
08.00 percent, most of them aged between 21-29 years, representing a percentage (37.25), with
most of the samples having a bachelor's degree or equivalent. Representing percent (67.25) and
professional occupation Get the most civil service/state enterprise employees
Regarding the decision-making process to buy Brand TREK bikes, it was found
that 1. reasons why the brand uses durable materials. It has a modern bicycle shape design.
representing 50.00 percent. 2. There is a source of information, i.e. making a purchase decision
by oneself from searching for information through online channels. 47.00 percent. 3.
Acknowledged the problem of deciding to buy a bike of the TREK brand. It was found that buying
a bike will give you more inspiration to ride a bike. representing 51.00 percent. 4. Steps for
evaluating alternatives Found that marketing promotion activities For example, promotions,

discounts affect the decision to buy a bicycle from the TREK brand for 45.50 percent and 5. The



step in making a purchase decision is deciding to buy a bicycle. If the store you go to buy it
There is at least 3-6 months of care or after-sales service.

Hypothesis test results of demographic factors affecting cognitive processes And
marketing strategies that affect perception, it was found that none of them affected the perception
decision. with statistical significance at 0.05
Keywords: bicycle , marketing strategy , brand TREK
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