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Retail Mix Factors Affecting the Service Usage Decision-Making Process of
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ABSTRACT

This research objective to investigate the Retail Mix Factors Affecting the Service Usage
Decision-Making Process of 7-Eleven Customers in Bangkok. The majority of the sample group
consisted of females aged 31-45 years, married, holding a bachelor's degree, employed in the
private sector, and earning an average monthly income of 15,001-30,000 baht. The research
utilized a survey method, employing questionnaires as the data collection tool. Statistical
analyses included percentages, arithmetic means, standard deviations, comparative analysis of
opinion levels, and multiple regression analysis.

The results revealed that the retail mix factor with the most significant statistical influence on
the decision-making process at the 0.05 level was pricing (Beta = 0.294). This was followed by
communication (Beta = 0.219), product selection (Beta = 0.211), and location (Beta = 0.166), all
of which significantly influenced the decision-making process at the 0.05 level. The subsequent
factors included customer service (Beta = 0.092) and store layout/display (Beta = 0.087), which

also significantly impacted the decision-making process at the 0.05 level, in descending order.
Keywords : retail mix, decision-making process, 7-Eleven convenience stores customers
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