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Brand Equity Influencing the Decision-Making Process of Consumers Using

Amazon Cafe Services in Bangkok
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Abstract

This research objective to investigate the equity factors influencing the decision-making
process of consumers using Café Amazon in Bangkok. The majority of respondents were
female, aged 31-40 years, with a bachelor's degree, employed as government officials/state
enterprise employees, and earning an average monthly income exceeding 30,000 THB. A
questionnaire was used as the data collection tool, and statistical analyses included
percentage, mean, standard deviation, and multiple regression analysis. The result is (1)
Respondents perceived the highest levels of brand equity in terms of perceived quality, brand
loyalty, and brand association, while brand awareness and other brand assets were rated at a
high level, respectively. (2) Respondents exhibited the highest levels of decision-making in
purchasing decisions, alternative evaluation, post-purchase behavior, and information search,
while problem recognition was rated at a high level, respectively. (3) It was found that, overall,
respondents with different genders, ages, education levels, and occupations did not exhibit
differences in their decision-making processes for using Amazon coffee shops. However,
respondents with different average monthly incomes showed statistically significant differences
in their decision-making processes for using Amazon coffee shops at the 0.05 significance
level. (4) Brand equity significantly influenced all five aspects of the decision-making process.
The most influential factor was perceived quality followed by brand loyalty, brand association,
brand awareness and other brand assets , respectively, at the .05 level of significance.

Keywords: Brand Equity, Decision-Making Process, Café Amazon
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Unstandardized Standardized
Model Coefficient Coefficient t Sig Tolerance VIF
B Std. Error Beta
A 571 092 6.189 | .000*
X1 shumsiande | 096 027 113 3.532 | .000* 431 2.322
ATRUA
X2 dumyiulu | 343 035 409 9.681 | .000* 248 4.038
ATANIN
X3 et 151 .033 175 4.625 .000* 310 3.226
AUFNWHDINL
ATRUA
X4 MUANNANG 207 031 239 6.777 | .000* 357 2.801
FaRIIRUA
X5 GURUNTNE .086 027 .092 3.132 .002* 508 1.969
Uszinndu 9 V89
ATRUA

Y = 0.571 + 0.096(X1) + 0.343(X2) + 0.151(X3) + 0.207(X4) + 0.086(X5) + e
R =.912 R = 0.832, Adjusted R? = 0.830, F = 375.929, Sig = 0.000 e Durbin-Watson = 1.590
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