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Online marketing mix factors influencing purchase intention of
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ABSTRACT

The study on Factors of Online Marketing Mix Affecting the Purchase Intent of
Pop Mart Products Through Online Channels in Bangkok and Its Vicinity aimed to: 1.
Study the personal factors of consumers who have purchased Pop Mart products
through online channels in Bangkok and its vicinity. 2. Study the online marketing mix
factors of consumers who purchase Pop Mart products through online channels in
Bangkok and its vicinity. 3. Study the purchase intent of Pop Mart products through
online channels in Bangkok and its vicinity. 4.Compare the purchase intent of Pop
Mart products through online channels in Bangkok and its vicinity, classified by
personal factors. 5. Study the online marketing mix factors that affect the purchase
intent of Pop Mart products through online channels in Bangkok and its vicinity. Data
was collected from a sample of 400 respondents using a questionnaire. The collected
data was analyzed using descriptive statistics, including frequency distribution,
percentage, mean, and multiple regression analysis. The research findings indicated
that, overall, the online marketing mix factors were at a high level, and the purchase
intent for Pop Mart products through online channels in Bangkok and its vicinity was
also at a high level. The comparative study of purchase intent for Pop Mart products
through online channels in Bangkok and its vicinity, classified by personal factors,
showed significant differences in purchase intent based on gender, age, and
occupation at the 0.05 statistical significance level. On the other hand, marital status,
education level, and monthly income showed no significant differences in purchase
intent at the 0.05 significance level. Regarding the online marketing mix factors
affecting purchase intent for Pop Mart products through online channels in Bangkok
and its vicinity, the study found that the most significant contributing factor was the
product factor, followed by price, distribution channels, personal services, and
promotion. However, the privacy factor could not explain the variation in purchase
intent for Pop Mart products through online channels in Bangkok and its vicinity at

the 0.05 significance level.
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