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The quality service affecting the customer satisfaction of Sports

Authority Night Market Bangkok
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ABSTRACT

The purpose of this study was to examine the quality of service that influences
customer satisfaction in purchasing goods at the Sports Authority of Thailand (Sports
Night Market) Night Market, Bangkok. The study compared demographic factors and
analyzed how service quality affects customers' purchasing decisions at the SAT Night
Market. The sample consisted of 400 customers from the market. Data was collected
through a questionnaire and analyzed using statistical methods such as descriptive
statistics, inferential statistics (Independent Sample t-test, One-way ANOVA), and
multiple regression analysis. The results showed that customer satisfaction in
purchasing goods was influenced by the quality of both products and services,
particularly in terms of reliability and responsiveness, which had a significant impact on
customer satisfaction levels (B = 0.735, p < 0.001 and B = 0.375, p < 0.001). The study
also found that personal factors, such as age and occupation, affected satisfaction,
with customers under 20 years of age being more satisfied than those over 50 years.
The findings suggest that the SAT Night Market effectively meets customer
expectations by building trust and providing attentive customer service, which are key
factors in enhancing customer satisfaction in purchasing goods.

Keywords: service quality, customer satisfaction, Night Market
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