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ABSTRACT

The rapid evolution of Artificial Intelligence (AI) technology has compelled higher education institutions
to transition toward becoming Digital Universities. Consequently, personnel must enhance their skills and acquire
knowledge of new technologies to improve operational efficiency. The objectives of this research were
1) to compare personal factors with technology acceptance factors of Artificial Intelligence (AI) among personnel
at Ramkhamhaeng University, and 2) to investigate the factors influencing the acceptance of (Al) technology
among personnel, categorized by personal factors and technology acceptance factors. This quantitative study
utilized a convenience sampling method to select 360 personnel from Ramkhamhaeng University. Data were
collected via online questionnaires and analyzed using descriptive statistics, including frequency, percentage, and mean,
as well as inferential statistics, including t-test, One-way ANOVA, and Multiple Regression Analysis.

The research findings revealed that the overall level of factors influencing Al technology acceptance was
at a high level (X=4.17, S.D.=0.302), and the overall level of opinions regarding Al technology acceptance was
also at a high level (X=4.17, S.D.=0.307). Regarding personal factors, it was found that personnel with different
genders, ages, educational levels, and job functions did not exhibit significant differences in their overall Al
technology acceptance. Furthermore, the technology acceptance factors influencing Al adoption showed a high
positive correlation at 77.50% The most influential factor was technological understanding and skills 0.396(t =
9.303, p = 0.000), followed by perceived ease of use 0.276 (t = 7.145, p = 0.000), attitude toward technology 0.199
(t=5.218, p=0.000) and perceived usefulness 0.157 (t=4.154, p=0.000), respectively. Notably, trust in technology
did not significantly influence Al acceptance among personnelin this study, aligning with the concept that when

technology becomes an integral part of routine work, the necessity of use outweighs individual trust factors.

Keywords: Technology, Acceptance Artificial Intelligence, Perceived Usefulness, Perceived Ease of Use
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